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In an effort to utilize the new and ever growing platform of social media, the U.S. Army Natick 
Soldier Research and Development and Engineering Center (NSRDEC) not only establishes 
our “presence” in the digital realm but also affords us the opportunity to identify, inform, engage 
and even generate interest from existing and potentially new partners and stakeholders.  

 

The NSRDEC Public Affairs Office Social Media effort utilizes key “streams” to make partners, 
stakeholders, potential partners/stakeholders, our workforce and population as a whole 
aware/interested in the work the NSRDEC does for the Soldier. We have targeted specific social 
media sites to share our message: 

• Facebook – (https://www.facebook.com/NSRDEC)  is a popular free social networking 
website that allows registered users to create profiles, upload photos and video, send 
messages and keep in touch with friends, family and colleagues. According to statistics 
from the Nielsen Group, Internet users within the United States spend more time on 
Facebook than any other website. 
 

•  Twitter – (https://twitter.com/NatickSRDEC) is a free microblogging service that allows 
registered members to broadcast short posts called tweets. Twitter members can 
broadcast tweets and follow other users' tweets by using multiple platforms and devices. 
 

• LinkedIn – (https://www.linkedin.com/company/us-army-natick-soldier-research-
development-and-engineering-center) is a social networking site designed specifically for 
the business community. The goal of the site is to allow registered members to establish 
and document networks of people they know and trust professionally. 

 

These social media outlets allow the NSRDEC to share our message and explain what we do 
for the “Science behind the Soldier (which has been turned into a searchable “hashtag” 
#sciencebehindthesoldier for use across all social media outlets) and reach new 
areas/audiences previously confined to “traditional” military information outlets (i.e. army.mil). A 
mix of published articles (NSRDEC/NSRDEC related articles posted to army.mil and other 
websites) imagery (from both the NSRDEC and other websites) as well as “candid” photos 
taken by PAO staff, videos, our Science, Technology, Engineering and Math (STEM) outreach, 
upcoming events and items of interest are “broadcast” across our social media outlets in order 
to generate and better interest and understanding of the work the NSRDEC does for the Soldier. 

 

NOTE: Our use of LinkedIn is unique in the Army and we are considered to be the first U.S. 
Army organization to create an official LinkedIn organizational page. We have over 10,000 
followers and our exposure on LinkedIn outpaces our presence on Facebook. 

 

 

http://whatis.techtarget.com/definition/Facebook
https://www.facebook.com/NSRDEC
http://whatis.techtarget.com/definition/Twitter
https://twitter.com/NatickSRDEC
http://whatis.techtarget.com/definition/LinkedIn
https://www.linkedin.com/company/us-army-natick-soldier-research-development-and-engineering-center
https://www.linkedin.com/company/us-army-natick-soldier-research-development-and-engineering-center
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Examples of Social Media posts: 
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Our “streams” receive between 5k-10k weekly views and have been cited/referenced/responded 
to by the media (print/web/TV-radio), academia, state/federal level government and the 
Department of Defense. Notable personnel/agencies that follow, comment or contribute to our 
social media “streams” include (in no particular order): Massachusetts Governor Charlie Baker, 
Massachusetts Seceretary of Education Mathew Malone, Massachusetts Congressional 
Representative Joe Kennedy III, MG John Wharton, U.S Army Research Devlopement and 
Engineering Command, Program Executive Office-Soldier, the Defense Advanced Research 
Projects Agency (DARPA), Department of the Army Public Affairs, official U.S. Army social 
media accounts, Wired Magazine, Popular Science and Popular Mechanics to name a few. 

Our social media presence and posts that highlight the “Science behind the Soldier” and the 
“people behind the science” (another searchable “hashtag” #peoplebehindthescience, that we 
use to identify stories/imagery/articles/videos that focus on our workforce) have helped us craft 
a multimedia “story” that explains the importance of the work we do as an Army Science and 
Technology facility and further the Army’s goal of informing the public about the technical 
achievements/advances of the American Soldier. 

 
 
 
 


